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Social B

Cest Mol - It's Me

Hil My name is Timothy Nguyen. | was born in Vietnam, but raised in
New Orleans. | grew up loving everything Vietnamese and French,
especially the food and music. | received my BFA in Graphic Design. |
am always looking to broaden my creative senses. Web design and
new technology have always been fascinating to me. For those reasons,
| have decided to get my MFA in Web Design and New Media.

| like design styles that are clean, edgy, communicate well, simple,
amazing use of colors and negative space, makes you question about
things, and has that wow factor. | crave knowledge and anything that
is creative. | love living in San Francisco. This fascinating city continues
to offer me diversity of wonderful cultures and has an abundance of

creative stimulations everywhere.




Wall-FHlow-er

a person who, because of shyness or lack of a partner,
remains at the side at a party or dance.

- dictionary.com



MEET Social B

There are some people who are just shy and afraid to
take that first step to introduce themselves in a social
setting. The setting could be at a bar, mixer, networking
event, or even a wedding. You're in a situation where
you need to meet people, but you're a wallflower.

Social B is an app. that connects a wallflower with an
outgoing social person. The Social B comes with you to

your event and helps you start conversations with the
people you want to speak with.

Your Plus Onel

Social B on




What is the opposite of two?

A lonely me, a lonely you.
- Richard Wilbur
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STATEMENT OF INTEREST

Being the youngest child in a large family, | always had to " O N E I S A

compete for attention. | guessed it's human instant to get

attention from your love ones, such as parents, spouses,
life-partners, girlfriends, boyfriends, etc. Through the
years, | came out of my cocoon and became a more social

butterfly. Today | am no longer a wallflower and can meet
NUMBER."

me to accompanied them to their social events. - UnKnown

new people in any social settings

Some of my friends are shy and they always asked

Ninety percent of the time | would helped them with their
introduction to the person they want to speak with.

Social B 015



The Wallflower The Social B H 0 \/\/ ‘ T \/\/ O R KS
post an event respond to post

e sectasecils | g Social B phone application allows the
Qe Wallflower to post her event. Based

47 it on her criterias she will be matchec

L to a list of potential Social Bs. She wil

_l_ choose a Social B and will meet with

meet prior to event him/her prior to the main social event.

3
attend the event

Social B
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ERIK SPIEKERMANN
Visionary Designer/Typographer

Erik Spiekermann used of typography has inspired me. His types are simple but
very effective. It has a sculptural 3 dimensional form. He designed ITC Officina
Sans/Serif and started FontShop, the first mail-order distributor for digital fonts.

| have been suffering from Typomania all my life,
a sickness that is incurable but not lethal.

- Erik Spiekermann



CLARENCE JOHN LAUGHLIN

Visionary Photographer

| was inspired by Mr. Laughlin while taking photography one semester at the
University of New Orleans. His works are mysterious, visionary and haunting.
He freely used multiple exposures and lengthy captions that bridge the gap be-
tween the visible world and the metaphysical realm of fantasy and intuition.



JOSIP KELAVA:
Visionary Designer

Kelava has inspired me through his used of colors, design and typography.
In the Melbourne poster, his use of type plays with the image harmoniously.

My direction towards the design world connects with my
passion for photography, my lust for typography and the
thrill of creating something from nothing.

- Josip Kelava
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=
EOMMOH HMAH
?_.F=
¥ DUKES WALK
SOUTH WHARF 1004&

1% DUKES WaLK
SOUTH WHARF 1004




MARKE | RESEARCH



| RESEARCH US population

317,655,000
Americans are using smart phones,
tablets and social networking sites to Singles are accounting
meet potential partners. However, some . ‘11°
people have an awkward time meeting For an estimated $19 trllhon
others in social environments. These are in annual spending power.

your singles and introverts.

Singles account for 44% of the U.S. adult
population (102 million) with the youngest 56% 44%

and oldest adults most likely to be single. Married Singles

Home purchases by singles, especially Single Females,
A have increased over recent decades and singles account for
1/3 of homes sold in the U.S. today.
764% 26%

Extroverts Introverts Home Buyers: 10% Men 21% Women

Social B 029



San Francisco Market RES EARCH

San Francisco Population Total Singles; 444 214

825,863 : .
Includes Divorced and Widowed

48.5%

225,101 219,113
Single Male Single Female
82.2%
55.3%
53.8% 53.4%
447% 46.2% 46.6%
50.8% 49.2% 17.8%
Male Female
Married Singles Married Singles Married Singles Married Singles
20-34 35-44 45-54 55-64

030 Social B



RESEARCH

21% Single Female say they feel

very alone in the world.

of social networking site users
170/ have posted details or pictures
O fromadate onasite such as
Facebook or Twitter

f t 17% Total
—— S

31% Ages 20-34

14% 35-54

4% 55-64
Younger adults

are more likely
to post details about dates online

Dating and Social Media Networks

17% Ages 20-34

0/ 14% Ages 35-54
19% —

of recent daters

have asked

someone out
on a date using a social networking
site, such as Facebook or Twitter

Sources:

academic.mintel.com.library.academyart.edu/Single Lifestyles - US - Feb 2012

www.factfinder2.census.gov

Pew Research Center’s Internet and American Life Project

www.pewresearch.org

23% Single Male say they feel
very alone in the world.

41% Ages 20-34

24% Ages 35-54

30% —
0

of recent daters

have used

their social

media networks to get more information about
people they are interested in dating

www.psychologytoday.com/blog/thrive/201205/are-extroverts-happier-introverts
Published on May 14, 2012 by Dan Buettner in Thrive

http://www.city-data.com/city/San-Francisco-California.html

Social B 033
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TARGET AUDIENCE

Shy, Introverted Singles

26% of the population

Majority

70% Females 30% Males

Ages: 20- 45 Ages: 20-45

Tech Savvy: Education Level:
*okk - Fokk ok Bachelor - Doctorate

Social B 037
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MARIA

Age: 26
Hometown: Madrid, Spain

Location: San Francisco
Occupation: Art Student
Gear: iPhone, iPad, iMac
Tech Savvy: % % % % %
Most Visited Sites:
Facebook, Twitter,
ArtNews.com,

Fine Arts Magazine,

Wired Magazine

Task Flow

Graduate Art Student

Profile:

Maria is a graduate art student at Academy of Art.
She has numerious artworks that she would like to show.
Maria is an introvert who is a wallflower at social events.

Needs:

Meet people from my profession industry.
Able to see a thorough profile of the selected Social B.
Be able to post her artworks online.

Goals:

Meet people who are interested in her art work and get patrons.
Get notice and make a name for herself in the art community.
Eventually have a show at a well known gallery.

Be more confident at future events.

Create

el Profile

N Post An N Broyvse N C?;irtfd
Event Social B )
Social B

“I am a timid art student who needs
to network and be social.”




h ';:';,:‘f};f Advertising Media Planner

Profile:

| was born and raised in the Bay Area. | went to undergrad
at UC Berkeley, moved to Boston for grad school, and
started my first advertising job in New York. Now, I'm a
media planner at a San Francisco advertising agency.

Needs:

A Simple, easy application to meet others.
An app that is convenience and resourcefulness.
Something that | can post/share photos and reviews.

Goals:

Get People to utilize their time wisely and enjoy the city.
| want to share with people the gems of the city and
at the same time, meet new people.

MINETTE

Age: 27

Hometown: San Francisco

Location: San Francisco

Occupation: Advertising, Media Planner
Gear: iPhone, iPad, iMac

Tech Savvy: % % % %

Most Visited Sites:

Facebook, Gmail, CNN

Task Flow

“I'm a natural at meeting people
in social environments.” Browse Pick An

Login -» D

An Event Event

Contact Con‘nect
Wallf with
alifiower Wallflower



JANE

Age: 37

Hometown: Melbourne, Australia

Location: San Francisco
Occupation: Registered Nurse
Gear: iPhone, Pager, PC at work
Tech Savvy: % % %

Most Visited Sites:

Facebook, Twitter,
NursingWorld.org

WebMD and

Other Healthcare sites

Task Flow

Registered Nurse

Profile:

Jane has been a registered nurse for seven years and recently

moved to the bay area from Melbourne. She works a lot and all
her co-workers are couples. She is an introverted person and is
ready to make a change in her personal life.

Needs:

Visually pleasing, easy to use mobile application.
Something with reviews and photos of the Social B.
An app that will help her to be more social and go out more.

Goals:

Overcome her fear of being social.

Not to be a third wheel when going out with her co-workers.
Meet more people and establish new friendship.

Always have a Social B to go to social gatherings.

Create

el Profile

N Post An N Broyvse N C?;irtfd
Event Social B )
Social B

“| work 60 hours a week and have
no social life outside of work.”




CPA Accountant | JOHN

Profile: Age: 40

) Hometown: Philadelphia
John is a widower for quite sometimes now. He's a CPA who Location: San Francisco
works long hours. He now feels it's the right time in his life to Occupation: CPA
start meeting new people and establish new friendship Gear: iPhone. PC at work

Tech Savvy: % % % %

N eedS' Most Visited Sites:

) Facebook, Twitter,
A Simple, easy application to meet others. IRS.gov, FTB.ca.gov, AICPA

A wingman to help me overcome my shyness.
Was with my partner for so long, | lost my social skills.

Goals:

Develop a social circle of compatible people.
Meet more people who are not overbearing.

Get out and enjoy life more.

Task Flow

“I'm a widower who works long

hours with no social outlet.” Create Post An Browse Connect
) Sign U :
SIS > Profile > Event > Social B > S(Zilil;r; 3
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RentAFriend.com has Friends froi world available for hire. i
" ; 1o attend & <ocla T Hirw

Rent a Friend to attend a socia , or party with you. Hire

Enter a location of where you are
looking to rent a friend:

3 @Rent a Frierid for drinks of
: £ F 7 o
@All friends L/ Male friends _ Female friends hire a wingman/wingwomen

People are using RentAFriend.com for all kinds of activities:

« Introduce you to people = Baking/Cooking = Phone Friend « Dinner

» Wingman/Wingwoman * Sporting Events = Photography » Arcade
» Friends With Disabled » Snow boarding * Giving Tours » Psychic

+ Friends with Seniors » Haogty "j,
» Poetry/Art/Drawing . F&L

RENT-A -FRIEND

Rent A Friend is a site where you can rent a friend to attend
a social event, wedding, or party with you. Hire someone

to introduce you to new people, or someone to go to a
movie or a restaurant with. Hire a Friend to show you
around a new town, teach you a new skill/hobby, or just
someone for companionship. It's only a website and doesn't
have an app.

Pros Cons

- easy to use - only a website,

- view and read about a potential friend doesn’t have an app

- available worldwide - no option for posting

- post your event event photos

- has conversation options - can't write a review
between members and friends - boring interface

- payment online




THE DATING WINGMAN

Your very own
personalised wingman

This app is not designed to show you how to pick-up
women, but to show you how to get clear on what it is
that you are looking for and be able to see it when it's in
front of you. It will provide you with a list of ice-breaker
questions to kick it off, conversation topics and guidance
as to how to best retrieve the information you are
looking for when talking on each topic. | W

yourtrue salf?

Pros Cons

- easy to use - only gives conversational tip
- good conversational tips when meeting a woman

- clean interface - can't post events, photos

- can't write a review
- text only, no photos




BOSTON WINGWOMAN

Boston Wingwoman is a site where you can hire a
wingwoman to attend a social event, bar, or party
with you. The WingWoman help clients meet their
potential partners by breaking the ice and making it
easier to meet whomever they are attracted to. It is
also use for business networking events to help the
shy person with the icebreaker introduction. It's only
a website and doesn't have an app.

Pros Cons

- easy to navigate - website only

- coaching and consulting available - only woman as wingperson

- payment online - can't post your events or photos

- can't write a review
- expensive fees
- boring interface

WINGWOMAN

Your One-Stop Shop for Datin
: i ‘
—

- |l
o~ M

- .
HOW TO / WHY HIRE A WINGWOMAN  HIRE A WINGWOMAN OR COACH CONTACT US  WINGWOMEN SHOP THE COACHES

UWelcome

We are coaches, Image consultants, and wingwomen who help our male and female clients
meet their partners. We have the experience and expertise to help you in all aspects of
your dating life.

Follow us on .f and @ for the latest happenings with the WingWomen!

Get on our list for discounts, stories, and dating tips!

emait: [
SUBMIT

As featured In:

BBl @ews v metre EINIEINEE
@{]!}bwm RFnanen DacTnaTa i




2 Carw
- How much are you willing to [|nSp|rat|0na| Competltor]
A L ; iy for this Task?
(. 8 Suggested prices based on otvers’ Tasks
- : :

Taskrabbit is a website for desktop and an app for
al p & ] H" @ iPhone and Tablets that ogtsource people to do
= e household errands and skilled tasks. It connects you
A - with people in your neighborhood who can help you

get the items on your To-Do list done.

Halp recrganize cur storage in Waos..

Maving 51" (BOIb) TV from Milpitas... B r .- | b Pros Cons
_ ) ol . - easy to use - too many or unlimited tasks
‘Watar-soal playground oguipment - £l L
TGS'(RCIbbit ' A e - post a task - some tasks are not local
etiogn e a2l e - background check - 20% goes to service fee
Meed o Diagnostic Test an our Car - - - clean interface

- conversation between

; TaskPoster and TaskRabbit

e . . - can write a review about
experience

- set max amount willing to pay

- pay online when task is done
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COMPETITOR MATRIX

Rent-a-Friend  The Dating Wingman  Boston Wingwoman Task Rabbit Social B

Post an event . . .
Easy to use . . . .

View and select your wingperson . . .

Share event photos

Rate your experience and wingperson

Write a review .

Bookmark your favorite wingperson
Monitor your stress level

Locate other Social Bs at the same event

Multiple platforms

Payment online . . .
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SITEMAP OVERVIEW

|
| |
Login Sign Up
C ) ( )
|
(Create Proﬂle)
|

|
Wallflower ( Social B )

See Next Diagram



B EmE—Emm———————
SITEMAP

Wallflower ( Social B )

[ I [ !
Create Event Browse Social B ( Browse Event ) ( Respond Event )

Conversation

Exchange Info

Meet Before Event

At Social Event

Check-In

| | | | | |
Rate Each Other Post Event Photos See Other Social Bs Check Stress Level
| |

064 Social B
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DATA DIAGRAM

£SS3

LS PHP/JSON PHP/JSON csca

D3 ~ | HTML 5
JAVASCRIPT PHP GPS/API PHP GPS/AP| PHP
JOUERY MOBILE ———— ~ ¢l J\ASCRIPT
J0 Ul JOUERY MOBILE
WEB SERVER
DATA BASE
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DELIVERABLE DATA DIAGRAM

070

CSS3
HTML 5

JAVASCRIPT
JOUERY MOBILE
JO Ul

Social B

PHP GPS/API

—

| PHP/JSON . ’ PHP/JSON |

~
v

WEB SERVER
DATA BASE

PHP GPS/API

— e

CSS3
HTML 5

JAVASCRIPT
JOUERY MOBILE
JO Ul




WALKIHROUGH



o1

ssscc BELL ¥ 2:30PM 0% b ssscc BELL ¥ 2:30PM

About Us Contact

> Wallflower

—
USER WALKTHROUGH

The landing page is where
the user login or sign up to
become a member.

Users sign up as:
Social B -the social butterfly

Wallflower -the shy person
seeking a companion to her event




02

sseco BELL F 2:30 PM

About Us Contact

| Email |

Username ‘

Password ‘

| E -'-Jrim ko all kerms 2nd conditions
Create Profile

Edit Phota

Maria Calle

Edit Prafile

—
USER WALKTHROUGH

User creates login
information and accept
all terms

Create Profile




- USER WALKTHROUGH

eescc BELL ¥ 2:30 PM ssecc BELL 7 2:30PM

4 Event Posting £ 4 Specific Requirements

Wgrialele @ Moria Call

User creates and post an event
that she is attending.
Happy Hour Mixer Specific Requirements
e vibes G o iy She requests in details her
sl specific requirements for

Sl : the event.

Edit Bvent
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USER WALKTHROUGH

esecc BELL = 2:30 PM 00% W) sewcc BELL F 2:30PM

Social Bs Social Bs

Minette

AR
' The user view the Social Bs

responses and select her
Favorite

The user view the selected
Social B profile in details and
contacts her. Add to favorites




—
USER WALKTHROUGH

Maria

At et Q GoCastiostreet, Conversation between the
A User (Maria) and the Social B

eck-In M
ﬁ - (Minette) are exchanged

rry event | ke your profile and | think you
will be & parfect Social B for me

|wmuld like For us bomeet sormetimes next

eyttt Both parties must check at the
same event to unlock the

? & . rating system.

Minatte

Thursday. 6:30 at the Abbey sounds great
Lookng forward bo mesking you.




)8 USER WALKTHROUGH

esect BELL © 2:30 PM 00% W) sescc BELL 7 2:30PM

4 <

69 Castio Strect, Both users rate each other
| st during the event and can see
iIf there are other Social B
members at the same event.

69 Castro Street,
o CA 94114 -~ B3] Post Photos

J2ankrancisco

£ Write Review & Edit Review

Both users can take and
post their photos.
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BRANDING

COLORS . COLORS

TAGHINE TAG LINE

Social B Your Social Sidekick SOCIAL B Be Different - Be Notice

FINAL

COLORS COLORS

N - Cle
O

TAG LINE ‘\
TAG LINE
SOCIAL B Your Social Companion

Social B Your Plus One

088 Social B
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\ /a

be daring. be different.
be impractical. |

Social B

5 e A Adventurous | Daring
I Outside Comfort Zone

GUIDETO o
NETWORKING
EVENTS ABCDtEFGHIJKLMN
opqrstuvwxyz

1234567830
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TIMOTHY NGUYEN RESUME

Email: Timothyhng@yahoo.com  Mobile: 415-715-7594  Website: Timothyhnguyen.com

EXPERIENCE

Freelance

Graphic Designer,
Design Printed Materials
2013 - Present

Ameredia, Inc., San Francisco, CA
Graphic Designer,

Design Printed Materials

2010 - 2013

EDUCATION

Academy of Art University
San Francisco, CA
2013 - Present

Major: MFA, Web Design New Media

University of Southern MS
Hattiesburg, MS

Major: BFA, Graphic Communication

ACKNOWLEDGEMENTS

Video Business/Variety, Los Angeles, CA
Graphic Designer,

Design Printed Materials

2006 - 2010

The Hollywood Reporter, Los Angeles, CA
Graphic Designer,

Design Printed Materials

2000 - 2006

SKILLS

Adobe CC: Indesign, Photoshop, Illustrator,
Dreamweaver, After Effect

HTML/CSS, Javascript, Graphic Design,
Print Materials, Typography,

USM: College of the Arts Endowment Award
Group Exhibition: Mississippi Museum of Art, Jackson, MS

Social B
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Social B

N A N N N NN NN/

Termnpura
Udon

Vegsiahies
& Noodies

LN N NN NN E N R

WNM 601
Inside Programming

Instructor: Andrea Pimentel
Fall 2013

Noodles of Asia
Website Design

Project Skills
CSS

JQuery
Visual Design

Typography



WNM 605

Typography for Digital Masters

Instructor: Kim Hines

Spring 2013

Traditi
Websi

Project Skills

0NS
te Redesign

Creative Brainstorming
Placement Heirarchy

Visual Design
Web Typography

We Celebrate

he Hohdm s

roun 4

LHI"




WNM 605
Typography for Digital Masters

Instructor: Kim Hines
Spring 2013

Traditions
Mobile Design

Project Skills

Creative Brainstorming
Placement Heirarchy
Visual Design

Mobile Typography

100 Social B



WNM 606
Principles of UX

Instructor: Cathy Leather
Spring 2013

nstant Museum

UX Design

Project Skills
Logo Design
Mobile Branding
User Experience
User Research
User Testing
Visual Design
Wireframing

MW Categories

Museum Categaries




WNM 619
Advance Digital Imaging

Instructor: Michael Brunsfeld
Fall 2013

Vertical Panaroma

Project Skills

Digital Rendering
Multiple Images
Vertical Manipulation

104 Social B



WNM 619
Advance Digital Imaging

Instructor: Michael Brunsfeld
Fall 2013

Red Umbrella

Project Skills
Digital Rendering
Multiple Images
Storyboarding




WNM 613
Motion Graphics

Instructor: Nicole Oettinger
Spring 2014

Settle Down
Music Video

Project Skills

After Effects
Illustration

Kinetic Typography
Motion Graphics
Music Rendering
Video Rendering

Social B
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Welcome to the

GALNTLEY

Welcome 1o the
GALUNTLEY GALLERY

¥ OUT— of Ecdf/

NTLEY GALLER

WNM 613
Motion Graphics

Instructor: Nicole Oettinger
Spring 2014

Gauntlet Gallery
Out of Body

Project Skills

After Effects
llustration

Kinetic Typography
Motion Graphics
Music Rendering
Video Rendering




TIMELINE

SUMMER 2014

@ Research

@ Concept Refinement

. Coding

. Usability Testing
Visual Design

Fun MIDPOINT
PRESENTATION

FALL 2014

GLA 610 - Balancing Creativity
WNM 801 - User Experience
WNM 617 - Mobile Web Tech

SPRING 2015

GLA 675 - Professional Practices
WNM 801 - Visual Design
WNM 801 - Responsive Web

SUMMER2015

SUMMER BREAK

FALL 2015

WNM 801 - User Experience 2
FA 618 - Composition for
Abstract Art




Market and Research

Mintel
academic.mintel.com.library.academyart.edu/Single Lifestyles - US - Feb 2012

Fact Finder

www.factfinder2.census.gov

Pew Research
Pew Research Center’s Internet and American Life Project
www.pewresearch.org

Bay Area Census
www.bayareacensus.ca.gov/counties/SanFranciscoCounty.html

Psychology Today
www.psychologytoday.com/blog/thrive/201205/are-extroverts-happier-introverts
Published on May 14, 2012 by Dan Buettner in Thrive

City Data

http:/www.city-data.com/city/San-Francisco-California.html

Competitors

BIBLIOGRAPHY

Inspirations

Rent-A-Friend
http://rentafriend.com

The Dating Wingman
http://datingwingmanapp.com

The Boston Wingwoman
http://bostonwingwoman.com

TaskRabbit
https:/www.taskrabbit.com

Images - areinclusive on all these sites, including Google Images

Erik Spiekermann
http:/www.edenspiekermann.com/people/erik-spiekermann
http:/spiekermann.com/en/

Clarence John Laughlin
http://neworleansphotoalliance.org/grants/CJL_Award/
http://www.agallery.com/pages/photographers/laughlin.html
http://americanart.si.edu/collections/search/artwork/?id=14351

Josip Kelava
http://www.creativeblog.com/graphic-design/
graphic-designers-follow-behance-1012941




t's time for the Wallflower
to come out of her cocoon.

K

Social B is her PLUS ONE



